
WORLD’S GREATEST AMATEUR  
CYCLING RACE
WORLD CLASS EVENT FOR DESARU



www.statista.com/statistics/562710/malaysia-kinds-of-sports-regularly-participated-in/



CIMB Cycle 2019 features 
3,700 cyclists 

from 26 countries
www.cimb.com

Jeff isn’t in the habit of dropping names if he can help it, but top ranking VIPs 
and high net worth individuals are among his regular visitors. Many of these 
people have ditched the more traditional corporate lifestyle pursuits like golf 

and expensive cars in favour of a healthier approach to life
cyclingplus.my/features/the-bike-artisans



IS CYCLING 
THE NEW GOLFING ?



M A L A Y S I A

WORLD’S GREATEST AMATEUR  
CYCLING RACE
WORLD CLASS EVENT FOR DESARU











L’ETAPE TOUR DE FRANCE  
HOST COUNTRIES



\

TARGET DATE 

DISTANCE
ROUTE

6 Nov 2021

140km, 60km, 10km
Desaru Coast

* race pack collection on 5 Nov



TOUR DE FRANCE LEGEND

ALBERTO CONTADOR

ACHIEVEMENTS

• 2 x Tour de France
• 2 x Giro d’Italia

• 3 x Vuelta a Espana
• 4 x Velo d’Or



* for illustration only. Final design to be approved by ASO

RACE JERSEY 
(140KM & 60KM)

140km jersey



RACE T-SHIRTS 
(10KM & FINISHER T-SHIRT FOR 140KM AND 60KM)

* for illustration only. Final design to be approved by ASO



OTHER ITEMS FROM DECATHLON
* for illustration only. Final design to be approved by ASO



DE   ARU COASTS

6 NOV 2021

JOHOR

COLLATERAL 
SAMPLES



FRINGE ACTIVITIES



FACIAL RECOGNITION TECHNOLOGY  
FREE BRANDED PICTURES FOR RIDERS

M A L A Y S I A

VENUE PARTNERMAIN SPONSORS

Desaru Coast’s logo will be embedded into the free race pictures for participants. Only major  
sponsors’ logos will be included 

  
MUSE will instal face recognition technology to provide pictures of riders



PROPOSED ROUTES 
(140KM & 70KM)



4,000 
PARTICIPANTS

ESTIMATED RETURN  
TO ECONOMY RM10m



LANDMARKS OF L’ETAPE DESARU



SIGNATURE HILL RIDE

ROLLING  
CARPET RIDE



PROPOSED  
REGISTRATION FEES

DISTANCE PHASE
REGISTRATION FEES (RM)

REMARKS
LOCAL FOREIGNER

140KM

#1 280 350 First 250

#2 320 380 Next 750

#3 350 400 Last 750

60KM

#1 180 230 First 250

#2 200 250 Next 750

#3 230 270 Last 750

10KM FUN RIDE

#1 50 65 First 100

#2 60 75 Next 200

#3 70 90 Last 200



DEVELOPING  
MALAYSIA 

CYCLING 
TALENT

A FIRST FOR MALAYSIA 
& MONEY CAN’T BUT EXPERIENCE



OBJECTIVES 

• maximum marketing and promotions for event to give value for 
money for sponsors and partners 

• Focus on experiential marketing - best cycling experience 

• Most anticipated mass cycling event in Malaysia

• Value for money race kit 
• Plush toy to commemorate event 
• Lucky draw prize in all-expense paid trip to Tour de France 
• Cycling expo at event venue

D E S A R U



POTENTIAL SPONSORS

TITLE SPONSOR

MAIN SPONSORS

CO SPONSORS



Cash sponsors will enjoy tax exemption from MSN 
Johor for the full value of their cash sponsorship

TAX EXEMPTION 
FOR CASH 

SPONSPORSHIP



SPONSORSHIP  
BENEFITS 



S/NO ITEMS TITLE SPONSOR
PRESENTER 
SPONSOR

MAIN SPONSOR CO-SPONSOR REMARKS

1 RACE KIT

1.1
Branding on L’etape’s race kit, ie, T- 
Shirt, Kit envelope, etc.

All All Selected Selected
Size of sponsor logo is  according 
to Sponsorship value

1.2
Sponsor’s promotional pamphlet/ 
item to be included in the kit

Yes Yes Yes Yes

VALUE (RM) 410,000 330,000 65,000 30,000

PRE-EVENT BENEFITS



S/NO ITEMS TITLE  SPONSOR PRESENTER 
SPONSOR MAIN SPONSOR      CO-SPONSOR         REMARKS

2 PRESS CONFERENCE

2.1 Sponsor's Logo incorporated into L’etape 
event Logo Yes Yes No No

2.2 LED Screen Event Logo / Full 
Page

Event Logo / Full 
Page

One Shared Page 
with Other Main 

Sponsor

One Shared Page 
with Other Co- 

Sponsor

2.3 Sponsor's 30sec TVC 3 exposures/loop 2 exposures/loop 1 exposure/loop 1 exposure/loop

2.4 Branding on any L’etape Collaterals, if any ie 
Barrier Branding, Banners, etc 30% of total 20% of total

30% of total 
shared with all 
Main Sponsors

30% of total 
shared with all    
Co Sponsors

Total Collaterals According to 
Sponsors

2.5 Token of appreciation Yes Yes Yes Yes

2.6 Exchange of token of appreciation Yes Yes No No

2.7 Sponsor logo on VIP T-Shirt Yes Yes Yes No

2.8 Sponsor Logo on items in Media Kit Yes Yes Yes Yes

2.9 Sponsor promotional item in Media Kit Yes Yes Yes No

VALUE (RM) 70,000 50,000 15,000 10,000

PRE-EVENT BENEFITS



PRE-EVENT BENEFITS
S/NO ITEMS

TITLE 
SPONSOR

PRESENTER 
SPONSOR

MAIN  
SPONSOR

CO- 
SPONSOR REMARKS

3 CYCLING CLINICS

3.1
Branding on any L’etape’s Collaterals, if any ie Barrier 
Branding, Banners, etc

30% of total 25% of total
30% of total 

shared with all 
Main Sponsors

15% of total 
shared with all 
Co- Sponsors

Total Collaterals According to Sponsors

3.2 Product Sampling/ Activation Yes Yes Yes Yes

3.3 Sponsor Logo on coaching team’s T-Shirts Yes Yes Yes Yes
Size of sponsor logo is  according to 

Sponsorship value

4 #Video CAMPAIGN

4.1 Branding on L’etape’s selected Cyclist’s kit, ie, T- Shirt, etc. All All All All
Size of sponsor logo is  according to 

Sponsorship value

4.2 Sponsor’s promotional video to be included in the Vlog Yes Yes Yes No

4.3 Sponsor’s product placement in the Vlog Yes Yes Yes Yes

VALUE (RM) 250,000 200,000 100,000 30,000



EVENT DAY
S/NO ITEMS TITLE SPONSOR

PRESENTER 
SPONSOR

MAIN SPONSOR CO-SPONSOR REMARKS

1 BRANDING

1.1
Branding on any L’etape Collaterals, if 
Any ie Barrier Branding, Banners, etc

30% of total 20% of total
30% of total 

shared with all 
Main Sponsors

30% of total 
shared with all 
Co-Sponsors

Total Collaterals According to Sponsors

1.2
Sales Booth Space                                                                                
(including lights, tables, chairs, fan and 
carpeting)

4 x 20’x20' 3 x 20’x20' 1 x 20’x20' 1 x 10’x10' Subject to space availability

1.3 Branding on L’etape Main Stage 30% of total 20% of total 10% of total 5% of total

1.4 Branding on L’etape finisher T-Shirts Yes Yes No No
Size of sponsor logo is  according to 

Sponsorship value

1.5
Quotes from Sponsors at L’etape 
motivational quote boards

Yes Yes Yes No Quantity to be confirmed. Key Sponsors 
will have greater visibility

1.6 Sponsor’s 3-D cut out photo Op area Yes Yes No No Event Branding

1.7 Sponsor’s Mascot appearance Yes Yes No No

1.8
Sponsor’s representative during prize 
giving ceremony

Yes Yes No No

1.9 Sponsor’s Logo on mock cheque Yes Yes No No

1.10
Sponsor’s logo on timer on lead car/
bikes Yes Yes No No Only for  automotive and bike sponsors

1.11 Sponsor’s logo on Race Pacers Yes Yes No No
Apparel and Bicycle Sponsors will get 

visibility too.

1.12 Mention by Emcee 30% of total 20% of total
30% of total 

shared with all 
Main Sponsors

30% of total 
shared with all 
Co-Sponsors

1.13
Street Banners around venue for 2 
weeks

30% of total 20% of total
30% of total 

shared with all 
Main Sponsors

30% of total 
shared with all 
Co-Sponsors

Quantity to be confirmed. Key Sponsors 
will have greater visibility

1.14 Branding on Medal Lanyard Yes Yes No No

1.15 Branding on Certificate of Participation Yes Yes Yes Yes

VALUE (RM) 800,000 700,000 300,000 100,000



ANCILLARY BENEFITS

S/NO ITEMS
TITLE 

SPONSOR
PRESENTER 
SPONSOR

MAIN 
SPONSOR

CO-SPONSOR REMARKS

1 BRANDING ON SOCIAL MEDIA

1.1 Facebook, Instagram & 
Official Website Yes Yes Yes Yes

1.2 Branding on Weekly Content 30% of total 20% of total
30% of total 

shared with all 
Main Sponsors

30% of total 
shared with all 
Co-Sponsors

2 BRANDING ON L’ETAPE PROMOTIONAL VIDEO

2.1 Facebook, Instagram & 
Official Website Yes Yes Yes Yes

Exposure durations is 
according to sponsorship 
value

3 BRANDING ON WEBSITE

3.1 Acknowledgement of 
Sponsors 30% of total 20% of total

30% of total 
shared with all 
Main Sponsors

30% of total 
shared with all 
Co-Sponsors

Based on space dedicated for 
acknowledgement of 
sponsors

4 COMPLEMENTARY REGISTRATION

4.1 Complementary Registration 180 120 50 15 Based on categories available

5 TECHNOLOGY

5.1 Sweatwork Photo Technology Yes Yes No No

6 MASS MEDIA MARKETING

6.1 Either Digital, Radio or  TV Yes Yes Yes No

VALUE (RM) 2,530,000 2,000,000 150,000 50,000



VALUATION SUMMARY
S/NO PLATFORM

VALUE (RM)
TITLE PRESENTER MAIN CO

1 PRE-EVENT 730,000 580,000 180,000 70,000

2 EVENT 800,000 700,000 300,000 100,000

3 ANCILLARY BENEFITS 2,530,000 2,000,000 150,000 50,000

4 ESTIMATED PR VALUATION 3,000,000 2,000,000 300,000 -

TOTAL VALUATION 7,060,000 5,280,000 930,000 220,000



TITLE PRESENTER MAIN CO

Investment 1,500,000 1,200,000 300,000 70,000

Valuation 7,060,000 5,280,000 930,000 220,000

ROI 4.7 4.4 3.1 3.1

SPONSOR’S INVESTMENT

This excludes ROI from 

• tax exemption via MSN Johor

• customised ideas for sponsors



THANK YOU
FOR DISCUSSION

M A L A Y S I A


